BEST of UTAH VALLEY BUSINESS STYLE

BEST PART OF UTAH VALLEY’S BUSINESS SCENE |

ALL THINGS TO ALL PEOPLE

For the workforce in Utah Valley, it’s not the average 18.8 minutes they drive to work
every day that makes them love their jobs. It’s not the average $33,350 they make every
year. And though submissions suggested it, it’s not even the golfing or the restaurant
meetings.

For the 226,209 people working in the valley, it’s the people they work, network and
meet with every day that make Utah Valley a great place to work. Submissions for “Best
Part of Utah Valley’s Business Scene” included “great people,” “nice people” and “honest
people.” But however you want to describe them, the people take the cake.

- BEST PLACE FOR A BUSINESS LUNCH |
Elegant dining and a

prime location hit the s« o
spot for lunch lovers -
in Utah Valley. i

" ulh Véfley is one people-pleasing community.

Location. Service. Atmosphere.
The three must-haves for any business lunch are ever-present at The Harvest Restau-
rant at Thanksgiving Point. Here’s the dish on what’s popular.

The most popular meal is Seared Alaskan Halibut with Pistachio Pesto Sauce and
Orange Confit.

The most popular appetizer is Rock Shrimp Nachos.

The most popular dessert is Harvest Chocolate Cake with Vanilla Bean Ice Cream.
The average business lunch is one hour.

ENRICHYOUR DAT r/\

KNOWYOUR CUSTOMER

Are you leaving money on the table?
What else will your customers buy?
How can you 2x or 3x your revenue?

Advoyant makes it easy to see what your customers are A
interested in, what other products or services they're Oya nt‘ A

likely to buy and how you can best reach them.

Increase your revenue. Call us today for a free customer database evaluation!
Learn More at www.advoyant.com

801-756-3600
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